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d“.ﬂ People want fo live thelr life tor themselves.

TOTAL LIFE CHANGES
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Now is the fime to...

e Stay Healthy
e Feel Better

e Live Longer
L ove Life

© Copyright 2016 Total Life Changes




ATLG

TOTAL LIFE CHANGES

GET TO KNOW JACK.

JACK FALLON, GEO

A native of Michigan, our CEO Jack Fallon, set
out with a mission in the MLM Industry to provide
High Quality all-natural products that would offer

Immediate results and sustain wellness and a
normal quality of life, not just for himselt, but for
an entire nation.

TODAY

Jack and his TLC Family enjoy the reality of one
mMman's dream coming true. Today we have 8
warehouses around the globe where orders are
processed, shipped and over 200,000
representatives are serviced. These
representatives are located in over 150 countries
not to mention the numerous customers that
they also serve.

TOMORROW

The course Is unknown, but the plan has been

set. The leadership i1s In place and lives continue
to be CHANGED.

© Copyright 2016 Total Life Changes
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HEALTH a0
WELLNESS
t’s driven by the Baby

Boomers and Is @
trllion dollar in
according to experts |
Paul Zane Pilzer.
Everyday thousands of
diagnosed with
diseqases.
THEY WANT TO GET
HEALTHY!

new bables are
and more people are

.......

»

I of a network of the tastest grow

ANOTAL LIFE CHANGE
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. WEIGRT LUSY.
LET'S TALK FACTS..

) » 68% of adults are overweight or obese

g e Nearly 40% of adults, ages 40 to 59,
' were obese compared to younger
adults, aged 20-39 at 30.3%

e More than 6% of adulis were severely

obese with a body mass index (BMI)
of 40% or higher.

According to Bloomberg
Business "Americans spend
S$40 billion a year on weight-loss

programs and products.”

ATLG

TOTAL LIFE CHANGES




LONGEVITY

Energy boosting products have
ecome part of the normal every
day routine.
The demand for these products
NAs skyrocketed as well.

A 12 billion dollar industry, the
need for these supplements are In
high demand as individuals strive

fo work longer hours while
sacrificing spending more fime
with family and friends.

ATLG

TOTAL LFE- CHANGES




SKIN CARE ~>ANTI-AGING

The US skincare industry Is expected to

experience moderate growth and reach an
estimated $12.2 billion by 2018.

The major driver of skincare industry is the
rising concern and demand for natural anad
organic skincare products. Growing concern
for health and safety, consumer awareness
about synthetic chemicals, and rising green
conscliousness drove the demand for organic
and natural skin care products.

Another key driver of skincare industry Is
INncreased demand of anti-aging products.
This market Is benefited by high disposable

Income of baby boomers group.*

ATLG

TOTAL LIFE CHANGES

*Feb. 26, 2014 /PRNewswire 7/




PERFORMANGE
wENHANGEMENTS

The Sexual Pertormance Industry
NAs NOT only proven 1o save
relationships and resurrect
marriages but the financial vitality
of this Industry has been garnished
oy TLC's All Natural Products.

L ooking for a natural way to
INcrease libido, Improve stamina
and re-ignite your relationship and
overall experiencee
Do it the TLC Natural Way.

ATLG

TOTAL LIFE CHANGES
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~ INDUSTRY
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e more than just
sine. I1's a $30 bl
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A 427 Billlion Dollar Industry.
/0% of North American
Entrepreneurs start their .
businesses at home.

17 Millon Home Based
Businesses are operated
with women at the helm
while they are raising their
children at home.

ATLG

TOTAL LIFE CHANGES
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ms and chemlcals
’rhe food we eat

,|r we breathe. It

e infestines while
.,.you lose weignt.

4 g
qu I’Cll Herbs: Holy Thistle,
~ersim h@n Leaves, Malva Leaves,
‘rsh Mallow Leaves,Blessed

= - Thistle, Papaya, Ginger,
- Chamomile and Mvrrh.

Persimmon Leaves, Holy Thistle,
Malva Leaves, Marsh Mallow,
Blessed Thistle, Papaya, Ginger,
Chamomile and Myrrh

 100% Organic |
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& Vegetaples
le Food Gree
Antioxidants,
Fllagic Acid and @
Multi-filber complex...

Net WT 16 fl. oz. (475 ml)
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LOOKS LIKE WE FOUND ANOTHER
BREAKTHROUGH

B_n
ufmu Lrux CLU(_L‘

AENIRACT

Siberian Chc:ga extract is one of
fthe most powerful, yet gentle
nealth supplements kKnown 1o

man. Itis 100% non-toxic, and can
obe taken safely at ANY age. |[fs
benefits are beyond the scope of
anything we have ever seen and
needs 1o be experienced in order
fO be truly ungaerstood.

b

SIBERIAN

GHAGA

INONOTUS OBLIQUUS

PURE 100% EXTRACT




The no.1 product for ALL your daily needs

TOTAL LIFE CHANGES

pure emu oill.

AEA

CERTIFIED

FULLY REFINED

16
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LD CLASS

LIFE'S CHALLENGING. '~ B = ——
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| oaded with 100mg
- of Ganoderma L f
Lucidum in each  FEDS b
packet. Every box & AT
of laso® Cafe's
unigue flavors
come In iIndividuadl
sachets for that
perfect "cup-to-go
anyfime of the day! b
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& Putting the “fun” hack
dysililctional relationships everywhere!

r Men and Women.

irkeup and lasesslove
[ESIOrE periormance, sepsaiion,

Wi

ove lasts up to 72 hours.

atural Formvula
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OITLG 5 POWERFUL WAYS TO BE PAID

TOTAL LIFE CHANGES UFESTYLE BONUS

HYBRID BINARY

RETAIL

CHECK MATCHING

FAST START BONUS

© Copyright 2016 Total Life Changes 19




OITLG RETAIL PROFITS & COMMISSIONS

TOTAL LIFE CHANGES

TLC offers you the
opporfunity to build
a customer wallet
where you earn 50%
cCOommission on
each order through
your personal
website based on
fthe point valuel

00 6

Products | Total Life Changes

-
|

| 4 | > ] 2y |[33| | + ]@ hitps @ totallifechanges.com

= 1. i B

M'lu Home  About

Products | Total Life Changes

ContactUs  Products

FEATURED PRODUCT

laso™ Qil is perfect for general skin care and moisturizing.

Our 100% Pure Natural Emu Oil meets all AEA Certification standards. laso™ Emu Oil contains a complete balance of
essential fatty acids (Omegas 3 and 6) which play a part in almost every function of the human body. Natural lipids
found in Emu oil match that of human skin. Replenishing these lipids helps replenish skin from the inside out. laso™

Emu oil supports skin's natural stimulation of proteins.

Buy laso™ Qil

KItS

Health Kit

TOTAL LIFE CHANGE KITS

© Copyright 2016 Total Life Changes

Nutritional  Skin Care

\....1' 1:"?3354[\)ﬁ

l

"l <.c
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L (WAL UFECHAN |

Beauty Kit

||#) (B (=] (D] [AlA]O]

Rl B3 (B B3 8 s o -

Shop  Blog

laso™ (afé  View AI\_

TOTAL LIFE CHANGE KfTSa

& POWIR (0 TWD
PREPSEPEEL

-

Beauty Kit 2

NI
CNIRMET (

e

13
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Energy Kit
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OITLG FAST-START BONUS

TOTAL LIFE CHANGES

As an Independent Business Owner (IBO), with
Total Life Changes you can receive a 50%
commission from the order (with commissionable
volume) of all your personally sponsored [BO's.
This bonus Is paid weekly and there is No Limit on

OW Many people you can Sponsor.

OMMISSION

’b'in«“‘
, ‘ Holy Thistle, -‘
sh Mallow, .
H oly Thistle, aya, Ginger, .
s h Mallow, Myrrh . 5

Gmgef Persimmon Leaves, Holy Thistie,
Malva Leaves, Marsh Mallow,
Blessed Thnstle Papaya, Glnger
Chamomile and Myrrh

40 Volume = 1 month supply

21
© Copyright 2016 Total Life Changes




OITLG HYBRID BINARY COMMISSIONS

TOTAL LIFE CHANGES

You will recelve Binary Bonus Commission from those you
personally refer and those that others reter. You will builld two
feams, a left feam and a right team!

All The purchases are
added fogether on the
lesser team and you will
be paid a percentage

40pts=520.00
40pts=520.00 | 1 jack

CUSTOMER LIST |

ranging from 107% 10 257% M0nts=$20.00 | 2 Joh PAY LEG LEFT RIGHT  POWER LEG
based upon your rank. PE=acl, |
. _ 3. Mark UNLIMITED
These bonuses are paid 40pts=320.00 | 4 )iy Plus Total Customer |y CARRY OVER
weekly and there are no 40pts=520.00 | 5.Amn Volume added tothe [ (900pts GV + CV VOLUME
imits on the number of {Earn50% | Paylegeveryweek. | WEEKLY

purchases you can get — on all customer |

paid on! S‘mﬂ orders.

Residual Commissions

Earn 10% to 25%

(hased on infinite levels of the binary system)

© Copyright 2016 Total Life Changes 22




OITLG 50% CHECK MATCHING BONUS

TOTAL LIFE CHANGES

507% match on the binary payout of all your personally sponsored
IBO's and 10% to 50% match on their personally sponsored
IBO's(your 2nd level) as well.

Paid weekly and No Limit on the numlber of people you can
sponsor and It doesn't matter where they fall in your binary

Check Matichl!

JULID FRAND ﬁ
PR 4
) ) () (2

Farn a 10% - 50% Check Match Earn a 50% Check Match Your 50% Maich is...

On all your 2nd generation on all your direct sponsors . -
Direct Sponsored ’ ’

(based on all enrolled residual income)

Example Binary Check $1000 = (you earn) $500

© Copyright 2016 Total Life Changes

23




TLC understands that as your business
grows, so do your expenses.
Once all gualifications have been
met for the LIFESTYLE BONUS, TLC will
reimburse IBO’'s up 1o $1500 to help
offset these cosfs.

This iIs a monthly paid bonus.

-~

TOTAL LIFE CHANGES
24




TOTAL LIFE CHANGES

TOTAL LIFE CHANGES

CUSTOMER

Purchase our
DroAducCts
and enjoy a
TOTAL LIFE CHANGE

TOTAL LIFE CHANGES

AFFILIATE

s

PREP W& PEEL

DU

TOTAL LIFE CHANGES

ENTREPRENEUR

THE POWER OF TWO

l;;ersimmon Leaves, Holy Thistle, Malva
is2aves, Marsh Mallow, Blessed Thistle, PH 3_0

apaya, Ginger, Chamomile and Myrrh BHANGE THE SCIENCE []F ALING
CONTAINS 4 PREP /4 PEEL

2 Tea Bags
TWT. 20

Start your first order
with one of our

economical
CHANGE KITS

© Copyright 2016 Total Life Changes

\
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S N

FOR THE SERIOUS
ENTREPRENEUR!
The ulfimate package for
yOour pbusiness

25
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TOTAL LIFE CHANGES

Order a copy of this presentation booklet in your back office.
26
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